UK GIFT CARD & VOUCHER ASSOCIATION CONFERENCE 2009

WEDNESDAY 29 APRIL 2009

THE QUEEN ELIZABETH II CENTRE, WESTMINSTER, LONDON

The UK Gift Card & Voucher Association (UKGCVA) will be hosting its annual Conference at The Queen Elizabeth II Centre in Westminster, London on Wednesday 29 April 2009.

The event, sponsored by leading card issuer and processor G-T-P, will include a series of topical presentations by leading experts from the UK, Europe and America covering the expanding prepaid gifts sector. This ‘must attend’ industry event is suitable for anyone that would like to discover the latest benefits emerging from the £3.2 billion UK voucher and gift card industry and how public sector organisations can get involved. 
Vouchers and gift cards are increasingly used across both the consumer and business-to-business sectors as corporate incentive rewards, in employee benefits programmes, sales promotions and in loyalty and reward programmes. Now in its sixth year, the Conference is established as a major event in the HR, marketing, public sector, retail, business and sales promotion calendars and offers a unique insight into future opportunities in this growing market.

Top industry speakers at this year’s event will include representatives from The British Retail Consortium (BRC), HM Treasury, Financial Services Authority, Ernst & Young, Barclaycard and high street retailers ASDA, B&Q and Subway. 

Presentations throughout the day will cover a wide range of topics including how gift vouchers and gift cards can be successfully implemented in staff and customer motivation and incentive programmes as well as add to the bottom line profits of your business. It will also cover how developments in the digital sector will impact the industry as we progress into 2009 and beyond.

THE MARKET TODAY

Stephen Robertson, director general of the BRC, will set the scene with an overview of the current retail market before handing over to Andrew Johnson, director general of UKGCVA. Andrew will discuss the current trends and latest developments of the gift voucher and gift card market.

The focus then shifts to matters of sales promotion with a panel discussion headed by voucher specialist John Davis. Here, Arun Glendinning of B&Q and Amanda Farrell of ASDA will join John Davis to investigate the benefits of using vouchers and gift cards to deliver incremental sales and question whether this can have a knock on affect of cannibalising sales.

BUSINESS-TO-BUSINESS

Nearly 50 per cent of the UK’s prepaid gift market is with corporate clients using vouchers and gift cards to incentivise and motivate their workforce or in specialist sales promotions and insurance replacement. James Quilter, editor of Promotion & Incentives magazine, will lead a presentation on HR and sales promotion in the B-2-B market. This will investigate the different market streams, examine why vouchers and gift cards work so well in B2B programmes and question how organisations can take advantage of this important sector.

LEGAL & REGULATORY COMPLIANCE

An informative session by Dominic Peachey of Financial Services Authority and Toby O’Reilly of Ernst & Young will discuss the possible impact of pending changes to the Payment Services Directive, the E-money Directive and VAT legislation. Find out how these changes will affect your future business strategy.
THOUGHTS FROM ABROAD

With gift cards holding onto the number one Christmas gift spot in the USA for over five years, their popularity continues to grow as their applications diversify. A panel including representatives from Subway USA, Marriott International and Cadooz, one of the largest suppliers of gift card certificates for corporate clients in Germany, will uncover recent trends in the UK and Europe to discover what we can expect in the future.

While it is acknowledged that UK, US and European markets are distinct, there is certainly a feeling that UK-based organisations have a lot to look forward to as the market continues to mature in a similar direction as America. 

The concept of using gift cards and vouchers in more strategically focused initiatives within loyalty and reward programmes in the US, for example, has developed significantly in recent years. Carman Wenkoff, SUBWAY USA, will demonstrate the full potential of this in a further presentation on how data collection can be used to greatest effect.

He comments: “There are many different interpretations of what it means to implement and run a loyalty or rewards programme.  For most, the understanding is that the customer will have an opportunity to earn a discount, free product or service based, for example, when spending a certain amount with that retailer. Unfortunately, this is true for most loyalty and rewards schemes and it falls significantly short of what is the truly possible when the right systems are implemented and the right data is collected.” 

THE FUTURE

Prepaid debit cards are one of the fastest growing platforms. Chris Reddish, chair of the Prepaid International Forum, will be looking at what prepaid debit cards and open loop gift cards are and why we should be examining these opportunities alongside voucher and closed loop gift card programmes.

In a session entitled ‘Leading the revolution – Securing your future’, Marilyn Bochicchio, CEO at Paybefore, a leading provider of information to the rapidly growing network branded prepaid and stored value card industry in the US, will lead a discussion exploring current gift voucher formats and examine which are most likely to survive this competitive market. Marilyn will be joined by lecturer Richard West, who will unveil some exclusive research from The University of Westminster. A representative from Barclaycard will also join the panel for a discussion on different technology platforms.
The day will close with a cocktail reception that is open to all speakers and delegates, offering excellent strategic networking opportunities with key industry figures and a chance to discuss the many themes and issues that this packed agenda promises to deliver.  

Andrew Johnson, director-general of the UKGCVA, commented: “We are now in our sixth year and the UK Gift Card & Voucher Association Conference has grown and developed to reflect the increasing diversity of organisations entering the market and the wide range of products and solutions that are now available. 

“This is an important market for the public sector, and one that is growing. From improving staff motivation and retention, increasing a customer base and loyalty, aiding government strategy, promoting schemes aimed at improving town and city centres to affecting behaviour on a wide scale, there is a wealth of opportunity for public sector organisations to get involved in the voucher and gift card market. 

“In recent years, vouchers and gift cards have been used by local government authorities in initiatives such as anti-litter campaigns, anti-smoking campaigns, to promote more recycling and even to help victims of flooding. Additionally, staff motivation in the public sector is a topic that is building momentum. The UKGCVA Conference is the best place to hear and network with leading suppliers and experts that will be able to provide all of the information needed on how to implement a successful voucher and gift card incentive scheme.”
Andrew Johnson concluded: “The industry is may be growing but, especially during this time of economic uncertainty, it remains important that we continue working hard towards achieving sustainable success. A good place to start is by examining all opportunities and initiatives in our own as well as other worldwide markets. The Conference offers the perfect platform for this and I hope to as many of you there as possible.”

-ends-

