STARBUCKS AND NEW LOOK AMONG LATEST ORGANISATIONS TO JOIN THE VA

High street favourites Starbucks and New Look now join Burgopak, Cognitronics, Shoe Vouchers Ltd. and SK Chase as the newest members of The Va, the trade association representing the voucher, gift card and stored value solutions industry.

Burgopack specialises in design and media packaging while Cognitronics provides automated data capturing services and SK Chase is the UK's leading hotel gift voucher company. Along with coffee shop chain Starbucks, high street fashion retailer New Look and shoe voucher specialist Shoe Voucher Ltd, this new range of members reflects the increasing diversity of the industry.

No longer just a staple of traditional retailers, the range of applications for vouchers and gift cards has increased hugely in recent years with the introduction of new technologies and greater demand from the general public. Businesses including restaurants, travel, gifts, entertainment and leisure, DIY stores, bookshops, music stores, online retailers and coffee shops are all examples of companies that now offer a choice of vouchers and gift cards.

Brian Waring, marketing director of Starbucks, commented: "The Starbucks Card is a quick and convenient way to pay for purchases in our stores in the UK, Ireland and countries around the world. It also makes a great gift for friends, family or work colleagues. Starbucks is pleased to have recently joined The Va to connect with other members of the card industry and to keep abreast of key market trends." 

On joining The Va, Kaye Taylor, director of SK Chase, said: "Membership offers a great opportunity for us to keep ahead of the game and fully informed of new developments and innovations in the pre-paid technologies world, as well as giving us the chance to meet key influencers across the industry." 
As members of the Va, organisations benefit from the most up-to-date research and market knowledge as well as networking and business partnerships with other members to widen the opportunity for business development. The Va works to promote best practice and provides the authoritative voice of the industry in the UK.
Andrew Johnson, director general of the Va commented: “Recent research has shown that the popularity of vouchers and gift cards has risen significantly over the last few years, with both the general public and corporate organisations becoming more predisposed to offering vouchers and gift cards as gifts and incentives. This increase has motivated wider industries to consider the use of voucher and gift card schemes and The Va offers an information gateway to the full range of benefits that are available.”
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