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DRIVING THE INDUSTRY FORWARD – LEADING SPEAKERS 

AT THE FIFTH ANNUAL VA CONFERENCE 
What is prepaid and am I in it? This is one of the most prominent current issues in the expansive gift card and voucher industry. If it is a question that you have not yet posed as a business, then perhaps it is time to start finding out more about the scope and potential of prepaid.

The fifth annual Va Conference, sponsored by 3V Transaction Services, will provide answers to this question as well as explore a whole variety of other issues that are helping to move this important and continually developing industry forward. 

Gift vouchers and gift cards are part of a new global economy – the prepaid market, but what does the term ‘prepaid’ actually mean? Marylin Bochicchio, President of Paybefore and former President of NBPCA, USA (The Network Branded Prepaid Card Association) will open the discussion with an overview of the market providing a no-nonsense run-down of all of the jargon. Marylin has an in-depth knowledge of the American market, where prepaid cards are now bigger than ever, and will be highlighting areas where UK businesses can capitalise on this important development.

The prepaid discussion will continue with Chris Oulds of ALCO Consulting, Jamie King of IDT Finance, David Tymms of imovo EROS Card and Mark Simon from Tuxedo Money presenting talks on practical applications of prepaid products. These presentations will cover transport cards, such as London’s famous Oyster Card, general purpose prepaid cards as an alternative to credit or debit cards, product specific cards as well as corporate benefits such as expenses cards and cards as motivation tools. 

The prepaid theme will continue with a talk from Chris Jacklin of Travelex on foreign exchange opportunities, Robert Courtneidge of Salans and Dominic Peachey of FSA discussing legal and regulatory issues, Kieron Guilfoyle of 3V discussing online payment issues and a presentation from Yvonne West from Sainsbury’s on how to keep the balance between maintaining a positive end-user experience in the face of rapid advancements in technology. 

Retail Insight
The retail sector continues to play a major role in this industry not only as the environment in which vouchers and gift cards are redeemed but also because many retailers are key players in issuing and marketing their very own voucher and gift card products and services. A keynote presentation from Tim Danaher, Editor of Retail Week, entitled ‘The Retail Landscape’ will provide delegates with a detailed overview of the current retail climate and predictions for the future.

Rachelle Smith of Prepay Technologies will lead a discussion on why gift cards are not just for traditional retailers and will be joined by Simon Barnett from Pizza Express, Jennifer Lashua of Starbucks, Gareth Lloyd Jones of Ticketmaster and Anthony Graham of 360 Money. Here delegates will find out about the opportunities that are available to capitalise on strategic alliances with the huge variety of new entrants into the market, from hotels and travel operators to restaurants and experiential providers.

But what do consumers actually think about gift cards and vouchers? Tony Craddock, CEO at Giftex Prepay and Andrew Johnson, Director General of The Va, will present the results of two extensive surveys that The Va has recently conducted into the public’s attitudes towards vouchers.
To complete this comprehensive overview of the current trends in the market, four presentations concentrating on developing and implementing sustainable sales and marketing strategies will kick off with Keith Brand of Tefisto Partners discussing in-store sales.

Gift card centres, shops and stores have become an important feature of many high street retailers and Chris Grace from Coinstar, Phil Evason from Incomm and other industry experts will dissemble the concept of selling your gift card in another store while Natasha Toothill, Va Deputy Chairman and Director of Gift Services at Alphyra will be the panel moderator. 

The corporate market accounts for a considerable amount of trade in the voucher and gift card industry and Graham Sellers, Jordan Media, will take up the role of panel moderator in a discussion on why vouchers and gift cards work so well in B2B with contributions from Helen Child, G-T-P, Julie White, Grassroots, Catherine Forrester from House of Fraser and Tracy Norton, Ernst & Young. 

Finally, the online sales channel will be covered by Tim Bishop from lastminute.com moderating a panel made up of Amanda Mickelburgh from ReD, Kieron Guilfoyle from 3V and Andrew Sellers from John Lewis.
Along with this established variety of speakers there will also be plenty of opportunity to meet leading suppliers in the market and a mini-exhibition will be running alongside the conference that delegates can visit during intervals.  

The Va Conference is a ‘must attend’ for issuers and providers of vouchers and gift cards and will share best practice ideas, discuss issues of mutual concern and allow delegates to learn about developments and innovations that can help grow and develop the market.

Andrew Johnson, Director-General of The Va says: “The Va conference is an ideal setting for bringing together voucher and gift card experts from around the globe and hearing about best practice and latest innovations, as well as learn about new developments that will help grow the market even further and see an increase in its value, which is currently worth over £3.2 billion.”   

For more details on attending the Va Conference, please contact Sarah Kidd on 01344 751613 or email sarah@the-va.co.uk
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